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Ὲ Ԋᴪῃᵣ Ḡ Ὲ ῤ ȁ‰ ̆ Ὲ

Ẋ ȁ ᴋȂ 

ԑ Ḥ ᴍ Ὲ Ҋץ̂ ľῈ Ŀ̃ԍ2020 2 5 ⌠

├֜ Ҭ Ὲ ȇ῏ԍ ԑ Ḥ ᴍ Ὲ ῏ ₱Ȉ̂Ҭ

῏ ₱ȍ2020Ȏ  113 ̃ȂῈ ῏ ₱ ₮ ԅ

̆ ῏ Ὲ Ҋ̔ 

1ȁᵰῈ ╠ ֤ Ὲ Ҋץ̂ ľ Ŀ̃

Ḥ Ὲ Ҋץ̂ ľ Ḥ Ŀ̃ 9.5 ַᾝ̆

ᵰῈ ⁞ṿ‰ 9.17 ַᾝȂ №≢ ȁ Ḥ

ҙ ’ȁ ȁҺ ҙⱵ ’ ̆ ⁞ṿ‰

ᶭ ȁ ΐᵣ ̆ ╠ץ ⁞ṿ‰ Ҍᾟ№ ’̆

῏ᴪ ȇᴑҙᴪ ‰↕Ȉ Ȃ ᴪ

Ȃ 

̔ 
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ԍ ῃ Ȃ ̆ Ḥ ῃԊᴆ ̆ ῃ

⌠ ̆ ᾢ ԅѿ ↓ ῃ ҳ Ҥ

̆ל ῃ ҉ ҹ Ȃ׆ ҙḤ ∞ ̆ ᵣ

ҙ Ȃ 

ῃҙⱵ ῃȁῈ῍ ῃ ῃ҈ ̆

Һ ҹ ᶫ ̆ Ⱶԍ Ḥ ȁῈ ȁῒז

Ȃ ̆ ҹ

Ҭ ̆2019 ᶫ ῃ ֟

№ ῀ Ҭ Ȃ ̆ ᵣ ҙ ’

̆p ҍ Һ № ̆ Ҭ Ḇᶏ

Ԉⱴ▲̆ Ҭ ᵬ ̆ ᴇ ₮ Ҋ ̆

№ ῀ ≠ Ҋ  Ȃל

2̃2019 ’ 

ŵ 5Ğῒז  

ᴰ ҙⱵ ⁞̆ 5Ğ ῃ

Ȃ Ḥ ҙ ԍ ף ꜚ Ḥ ԓף ꜚ Ḥ Ҭ̆

2019 5G ̆ ⱬ 5G ̆ ⁞ῒז Ȃ

ҍ ѿ Ḥ ̆ ῃȁ ꜚ ῃ

ѿ ̆ Ȃ ҍ ѿ֓

DPI № ̆Ҍ ₮ ⅞ Ҋ ̆

̆ ҙⱵ ҙⱵ̆

ҙⱵ ֟ ԅ Ȃ 

ŶҬ ῤ Ԉⱴ▲ 

̆ ῤ Ԉ ̆ ҩ ᶫ ⱴ

ῤ ̆ ҍ⌠ ҩ № ̆ Ԉⱴ▲̆ ֟ ῀ ≠

֟ Ȃץ ᶫ ῏ҹᶛ̆2019

ᴇ 2018 ᶫ ᴇ Ҋ 50%̆ ѿ

Ҭ № ̆
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3) Һ ҙⱵ ’ 

ŵҙⱵ Ҋ ̆  

2018 ӊ╠ ֲ 80%̆ ԍ ֟ ᴑҙ̆

№ҙⱵ ȁ ᶫ ᵬᴩᵄ ̆ ᶏ ҹ ȁ

Ὲ ץ ῒז ̆ ҙⱵ ᵬᴩᵄ ᶭ ̆ ᵣ

̆ ⱴṿȁ Ҍ ̆Ҍ≠ԍ Ȃ 

ҹ ̆ 2018 ̆ ᵬ

ҹ ̆ꜜⱬ ᴇṿȂ2019

ҙⱵȂ ╠ ҙⱵ

̆ ᵬᴩᵄ ҙⱵ ₮ Ҋ ̆ ҙⱵ

̆p ҙⱵ Ҋ ȁ ץ ҙ Ԉⱴ▲

Ҍ ̆ 2019 ҙ ῀ ╠ץ Ҋ 70.70%Ȃ ҹ

ҙⱵ ̆ ֲⱬ ҉ ԅ ̆

ῃ ̆ 2019 ȁ ץ

Ḡ ̆ῒҬ ╠ѿ 42.8%̆

╠ѿ 85.81%̆ ╠ѿ 41.14%Ȃ 

ᵝ̔ᾝ 

̔2019  

Ŷ Ὲ ȁ´ ῃ Ҍ  

ҹԅ ῃ ᴨ̆ל ̆ ῀

Ὲ ȁ´ ץ ῃ ҙⱵ Ȃ2019 ֟

ȁҙⱵ ҩ≢ ҉ ̆p ԍ ҙⱵ

̆ Ȃ ҙȁ ҳ Ԉ̆

ҙ ѿ ԅ ֲ ̆ ⱴԅ ̆ ѿ ҙ ҙ

 2019  
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ԍ ̆ 2019 ҙ ֟ ԅ Ȃ 

ŷ ֟ ⁞ṿ  

2019 ̆ ֟ ⁞ṿ ȂῒҬ ᴇ

Һ ҹ Ҭ ᴍ ᵀ Ẓ ̆

ᴇ ̕ ⁞ṿ Һ ҹ ῏

̆ ‰ Ȃ 

̂2̃ ῏ ⁞ṿ‰ ᶭ ȁ ΐᵣ  

1̃ ⁞ṿ‰ ᶭ ȁ  

ȇᴑҙᴪ ‰↕—— ֟⁞ṿȈȁȇᴪ  8 

㠠
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Ȃ 

Bȁ ᵝ ῒ ֟ ȁ ḠԊ ץ̆

֜ ⱴט₮ ᴇ ῒ ᵀᴇṿ Ȃ 

CȁẊ ᵝ ᴪ ץ ȁ

̆Ḥ ȁ≠ ȁ Ȃ 

Dȁ ֟ ץ ‰ ҹ╠ ̆ ῏ ֟ ᴇץ ᵀ ‰

ᵀ ᴇ ҹᶭ Ȃ 

Eȁ ᵝ ҙⱵ ̆ ғ ῒ ҙ ȁῈ

῏ Ȃ 

Ŷ῏  

Aȁ ҙ ῀ȁ ҙ Һ  

ҙ ῀̔ № ╠ץ ҙ ҉̆

’ȁᴑҙ ҳ ȁ ’ ҙ ῀ Ȃ 

ҙ ̔ № ≠ ’ ≠ ל ҉̆

≠ ҉ ҙ Ȃ 

ȁ ̔Һ ҉ ‰

ҙ ῀ ⁞ ᵀ Ȃ ֟ ’ȁ

ץ⅞ Ȃ 

̔ ᴑҙ ᶛ̆ ץ̆

ᵀȂ 

̔ ᴑҙ ֟ҍҙⱵ ῀ № ץ

ῤ ῀ҍ ᵀ ’̆ ⌠

ⱴ Ȃ 

Bȁ  

ᵬҹ ȂῒҬ 2̆020  1  1  2024  12  31  

5 ᵬҹ Ȃ ҹ ̆ ҬḠ Ȃ 

Cȁ  

ҍ ѿ ↕̆ ╠ⱴ

̂WACC Ȃ̃ 
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3̃ ⁞ṿ‰ ’ 

Ὲ ╠ ԅΐ ├ ҙ׆ ᵀ  2019 

⁞ṿ ’ Ғ ̆ ԍ ⁞ṿ ᵬ ̆ ᵬ

̆ ╠ ⁞ṿ ᵬ ȂῈ Ὲ ҹῈ Ⱶ

ᵀ ̆ ᶫ

₮ ∆ Ȃ 

ȇᴑҙᴪ ‰↕  8 ĺ ֟⁞ṿȈ ῏ᴪ ̆ ⁞ṿ

̆Ὲ ῏ ⁞ṿ‰ 8.57 ַᾝȂ

∆ ̆ ⁞ṿ Ὲ ΐ ├ ׆

ҙ ᵀ ᵀ  Ȃ 

̂3̃ ╠ץ ⁞ṿ‰ Ҍᾟ№ ’ 

ҙ ҹ 2017 -2019 ̆ΐᵣҙ ’ Ҋ̔ 

 2017  2018  

ԍ Ὲ ‪≠ ̂҆ᾝ̃ 10,104.40 13,871.74 

‪≠ ̂҆ᾝ̃ 9,900.00 13,700.00 

 102.06% 101.25% 

2017-2018 ҙ ̆

ҙ ̆ Ὲ Ⱶ ῏ ᵀ̆2017ȁ2018

֟ ԍ ֟ Ὲᾛᴇṿ Ὲ̆

Ҍ ⁞ṿ‰ ’Ȃ2017-2018 ̆Ὲ ∞

Ҍ ⁞ṿ ’̆Ҍ ╠ץ ⁞ṿ‰ Ҍᾟ№ ’Ȃ
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‰ ҙⱵ Ⱶԍ ҙ ‰ ҙⱵȂ 

2014-2017 ̆ᵄ ꜚԑ ̆ Ḥ ҩֲ

̆ ҙⱵ ҹ Ḥ Һ ҙⱵ ῀

ӊѿȂ ҙ ӊҊ̆ Ḥ ԍ № ҙⱵ

̆ ҹῒҺ ῀ ≠ Ȃ 

2018 ̆ ῤ Ḥ ҙ ҳᴰ ҙⱵ ȁ4G ≠

ȁ ῐ ᾝ ԈҌ ⱴ▲ Ȃ2018 ҉ Ḥ

₮Ҍ ̆ ҙⱵ Ԉ ῤ ⌠ ̆ Ҍ Ҍ

ҙ≠ ȂҌ ҙⱵ ₮ ⱴ̆ ԅ

̆ᵖ ̆ ԅ ̆

῀ Ȃ ̆ ԍҌ ֟ ₮ ̆ ᶏ

ҹѿ ̆ ף ⱴ ̆2018-2019 ̆

▲ Ҭ̆ ῀₮ ԅ Ҋ Ȃ2019

῏ ҙⱵ ҙ ῀ №≢Ҋ 72.37%ȁ

82.05%̆ ҙⱵ ≠ 2018 56.42%Ҋ 2019

23.69%Ȃ 

Ḥ ҹ ҙⱵ ҙ Ԉⱴ▲ ₮

̆ ╠ ҙⱵ № ⱬ ҉̆ 2017

ԍ № ̆ Ҍ ҙ

̆ ꜛ ҙ ꜚԑ ‰ ̆ҹ ⇔ ᴇṿȂ2018

Ḥ Ὲ ԐḤ Ὲ Ԋ׆

ҙ ‰ ҙⱵ̕2018 Ҋ ̆ Ḥ ῀

ҙ ‰ ҙⱵȂ 

ῤ ҙ ̆ ᾣ -

ȇ2019 Ҭ Ȉ̆ 2019 9

13.34 ַ҆ᾝ̆ 17.4˿̕ 2016 20.2˿

2018 34.6˿Ȃ ᵬҹ ӏ ̆ Ҭ

Ҋ̆ ̆ ΐ

Ȃ Ⱶԍ ҙ ‰ ⱵҙⱵӞ ԅ Ȃ 
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2018 ̆ Ḥ ᴰ ҙⱵ ҙⱵ Ҋ ̆

≠ ₮ Ҋ ̆p ҙⱵ ᵣ ≠ Ὲ̆ ҙⱵ

≠╠ ҹӏ Ȃ2019 ̆ Ḥ ҙ ҙ

‰ ҙⱵ ҙ ῀ ԅ ̆p ԍ ҙ Ԉ ̆

Ḥ ╠ѿ ₮ ⱴ̆ ҙ ≠

‪≠ Ҋ ȂῒҬ̆ ‰ ҙⱵ ҙ ῀ ╠ѿ

235.92%̆ ⌠ 21,016.38҆ᾝ̆ ‰ ҙⱵ ҙ ῀ ╠ѿ

298.5%̆ ⌠ 15,312.20҆ᾝ̕p Ḥ ≠ ↕ 2018 45.36%

Ҋ 2019 31.45%̆ 2018 4,466.17 ҆ᾝ ⱴ

6,500.38 ҆ᾝȂ ̆ Ḥ 2019 ԍ Ὲ

қ‪≠ ҹ 2,283.62҆ᾝ̆ 2018 Ҋ 32.91%̆Ҍ ≠ Ȃ 

ᵝ̔ᾝ 

̔2019  

̂2̃ Ḥ ῏ ⁞ṿ‰ ᶭ ȁ ΐᵣ  

1̃ Ḥ ⁞ṿ‰ ᶭ ȁ  

ȇᴑҙᴪ ‰↕ĺĺ ֟⁞ṿȈȁȇᴪ  8 ĺĺ

⁞ṿȈ ̆ᴑҙ ̆ ⁞ṿ ̆

⁞ṿ ̆ № ֟ ֟

ᵞԍῒ ᴇṿ ̆ ⁞ṿ Ȃ2018 ᵄ ῤ Ḥ

₮Ҍ ̆ ҙⱵ ҳ ҙ̆Ⱶ ₮

Ҋ Ȃ ѿ ̆ל Ḥ ҙⱵ 2018 ҙⱵ ̆ ⱳ

ԅԑ ҙ ԍ № ꜚ ‰ ҙⱵ̆ ԅҙⱵ

Ȃ2019 ̆ Ḥ ԑ ҙ ԍ

№ ꜚ ‰ ҙⱵ ᵣ ≠̆ ҙ ῀ 3.87 ַ

 2019  2018  ꜚ  

     29,328,176.24   25,441,588.29  15.28% 

      9,884,473.15   6,180,567.70  59.93% 

     27,336,584.87   16,895,818.59  61.79% 

Ⱶ      -1,545,477.66   -3,856,317.69  -59.92% 

       65,003,756.60   44,661,656.89  45.55% 
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ᾝ̆ ╠ѿ 90.73%̆ᵖ ԍ ҙ ҉ ̆ ≠ Ҋ ̆

҉ ̆2019 Ḥ ‪≠ ҹ 2,283.62 ҆ᾝ̆Ҍ

≠ ̆ғ ̆ ԍ ҙ Ԉ ̆

ҙ Ҍ ̆Ὲ ҹ Ḥ ₮ ⁞ṿ Ȃ 

2̃ΐᵣ  

Ḥ 2019 ∆ Ⱶ‗ ҙ ’̆

Ὲ ҹ Ḥ ⁞ṿ Ȃ Ḥ ֟ ’ȁ

Ⱶ ’ȁҙⱵ ԅ∆ Ȃ ԍ ҙ

’̆ ԅ ⁞ṿ ̆ Ҋ̔ 

ŵ Ẋ ᶭ  

AȁẊ ‰ ῏ ȁ ȁ ץ ֟ҙ

Ҍᴪ Ҍ Ҍ≠ ̆֞ ῒֲזⱬҌ Ҍ

Ȃ 

Bȁ ᵝ ῒ ֟ ȁ ḠԊ ץ̆

֜ ⱴט₮ ᴇ ῒ ᵀᴇṿ Ȃ 

CȁẊ ᵝ ᴪ ץ ȁ

̆Ḥ ȁ≠ ȁ Ȃ 

Dȁ ֟ ץ ‰ ҹ╠ ̆ ῏ ֟ ᴇץ ᵀ

‰ ᵀ ᴇ ҹᶭ Ȃ 

Eȁ ᵝ ҙⱵ ̆ ғ ῒ ҙ ȁῈ

῏ Ȃ 

Ŷ῏  

Aȁ ҙ ῀ȁ ҙ Һ  

ҙ ῀̔ № ╠ץ ҙ ҉̆

’ȁᴑҙ ҳ ȁ ’ ҙ ῀ Ȃ 

ҙ ̔ № ≠ ’ ≠ ל ҉̆

≠ ҉ ҙ Ȃ 

ȁ Һ̔ ҉

‰ ҙ ῀ ⁞ ᵀ Ȃ ֟
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Ḥ ֟ ԍ ֟ Ὲᾛᴇṿ Ὲ̆

Ḥ Ҍ ⁞ṿ‰ ’
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⁞ṿ‰ ҹ 5 ַᾝȂ ᵰῈ ᾣ ȁᾣ ҙⱵ

’̆ ҙ҉ Ὲ ’̆ 2019 ῏ ֟

⁞ṿ‰ ̆ ῏ᴪ ȇᴑҙᴪ ‰↕Ȉ

Ȃ ᴪ Ғ Ȃ 

̔ 

ѿȁᾣ ȁᾣ ҙ ’ 

̂1̃ ֟ ⱴ 

2015-2017 ̆ ῤ 4G FTTx ῀ ̆ Ḥ

ᾣ ᾣ Ȃ ̆Ҭ Ⱶ ԍ 2015 8 ‗

֟ԍ ᾣ └ ẁ ̆ ԍ 2018 7 ‗

֟ԍ ȁ ᾣ └ ẁ ̆ 5 Ȃ

ẁ ⱴ▲ԅ ῤᾣ ⱴ̆▲ԅᾣ ᾣ ᶫ Ӟ̆Ḇ

ᶏᾣ ᴇ Ȃ ῤᾣ ᴇ Ḇ̆ᶏ

ῤҺ ᾣ ᾣ ⱴ ᾣ ȁᾣ ֟ ̆ ῒ ҈

ῤᾣ ȁᾣ ֟ Ȃ Ҭ Ḥᴑҙ ᴪ ῤᾣ ᾣ ᴪ

̆ ῤ̆2019
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Ὲ 2010 ҉ ץ ̆ѿ ⱬԍ ľ Ŀѿᵣ ῃ֟ҙ ‗

ⱬ̆׆ᾣ ̆ ᾣ ᾣ Ȃ 

ᾣ ̔Ὲ ᾣ ֟ № ̆ԍ 2014 ̆ ╠

֟ ҹ 118,958.14 ҆ᾝȂῒҬѿȁԋȁ҈ ֟ ҹ 300 / ̆

ԍ 2017 10 ̕ ֟ ҹ 300 / ԍ̆ 2017 8 ̆ ԍ 2018

Ȃ  

ᾣ ̔ 2016 ̆Ὲ ᾣ ֟ ֟ ҹ 2500 ҆ Ὲ / Ȃ2017

8 ̆Ὲ ҹ 300 ᾣ ֟ 300 ᾣ ֟ ̆‗

1500҆ Ὲ / ᾣ Ҝ֟ ̆ ╠̆ ֟̆

῀ ҹ 30,999.25҆ᾝȂ 

̂2̃ᾣ ȁᾣ ҙⱵ ֟ ≠ ᴇ ’ 

ԍ ῤᾣ ᾣ 2018 ₮ Ҋ ̆ ҙᶫ ↕ ̆

Ԉⱴ▲̆ᾣ ᾣ ᴇ Ҋ Ȃ2019 Ὲ ᾣ ֟ ҹ 1,676.01 ҆

Ὲ ̕ᾣ ֟ ҹ 1,741.10 ҆ Ὲ ̆֟ ≠ ҹ 69.64%Ȃ ֟ᾣ

֟ ҹ 84.66 ̆֟ ≠ ҹ 14.11%Ȃ ҈ Ὲ ᾣ ȁᾣ ֟ ≠

’ Ҋ̔ 

1̔ᾣ ֟ ≠  



14 

 

҉׆ ץ ₮̆2019
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ᵀ ᵀ Ȃ 

҉ Ὲ̆ ᴑҙᴪ ‰↕ ῏ ԅ⁞ṿ ̆ ῏ᴪ

ȇᴑҙᴪ ‰↕Ȉ Ȃ 

ԓȁ ᴪ Ғ  

̂1̃ ᴪ  

1̃ԅ ҙ ל ᾣ ȁᾣ ҙⱵ ’̆ ҍῈ

ᾟ№ ̆ ȁ ȁ№ ҉ ’̆ ױ ≢₮ᾣ

ȁᾣ ῏ ֟ ⁞ṿ Ȃ 

2̃ԅ ҙ҉ Ὲ ’̆ ҍῈ ’ № ̆∞ Ὲ

ᾣ ȁᾣ ῏ ֟ ⁞ṿ‰ Ȃ 

3̃ ԍҍᾣ ȁᾣ ῏ ֟ ⁞ṿԊ ῏ ᵀ ᵬׅ

Ҭ̆ᾣ ȁᾣ ῏ ֟ ⁞ṿΐᵣ Ȃ

ױ ῏ Ὲ ⁞ṿ ҍ ̕ ѿ ῏

Ὲ ᾣ ȁᾣ ῏ ֟ ⁞ṿ ᶭ

‰ ȁ ῏ ̆ ᴇ ῏ Ẋ ȁ ᵬ₮ ᵀ

∞ ȁ ᴇṿ ̆№ ⁞ṿ ҍᴇṿ ̕

≠ ֟ ᵀҒ ᵬ ̆ ױ ҍҒ Ḡ ᾟ̆№῏ Ғ

Ғҙ ᴋ ⱬ̆ Ғ ᵬ ῒ ᵬ ҙ∞ ץ̆

∞ Ғ ᵬ Ȃ 

̂2̃ ᴪ  

̆ ᴪ ҹ̔Ὲ ᾣ ȁᾣ ῏ ֟ 2019

⁞ṿ ̆ ᾣ ȁᾣ ῏ ֟ ⁞ṿ‰ ̆ ῏

ᴪ ȇᴑҙᴪ ‰↕Ȉ Ȃ 

3ȁ ᵰῈ ⁞ṿ ₮ ΐᵣ Һ ҙⱵҊ ΐᵣ ’̆

≠ ֟⁞ṿ ≠ ȁ ҙ ῀ ≠ ץ

ᵩ ̆ ҙ ľ Ŀ Ȃ 

̔ 

Ὲ ᾣ ᾣ ҙⱵҺ Ⱶԍ Ḥ ̆2018 Ҋ

ᾣ ̆ᵖ ᴇ ׅ ̆2018
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Ὲ ᾣ ᾣ ֟ ҙ ῀ ≠ ╠ץ Ȃ2019 Ḥ

ᾣ ꜚ ̆ῒҬҬ ꜚԍ 2019 4 ᴍ ̆Ὲ

ץ ԋᴍ Ҭ ̆Ҭ № ҹ 1,903.27҆ Ὲ ̕Ҭ Ḥԍ 2019

8 ᴍ ̆Ὲ ץ ҂ᴍ Ҭ ̆Ҭ № 240 ҆ Ὲ Ȃ2019

Ὲ̆ ѿ ̆p ᴇ Ҋ

̆ Ὲ ҙ≠ Ὲ̆ ᾣ ֟֟ ׅ ⌠

Ȃҹ ̆Ὲ ԅῤ ᴨ ֟ ȁ ҍ῏ ᶫ ᴇ

ץ ᵞ֟ ̕ Ὲ ᾣ ᾣ ץ̆

֟ Ȃ Ὲ ҙⱵ ꜜⱬ̆҉ ᵬ ѿ ̆ᵖ ԍ

Ԉⱴ▲̆ 2019 Ὲ ᾣ ᾣ ֟ ≠ Ҋ ̆ᾣ ᾣ

֟ ȂῈ ∞ ᾣ ֟ ᾣ ֟ ⁞ṿ ̆

ȇᴑҙᴪ ‰↕
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ҙ Ԉⱴ▲ȁ ҙⱵ Ҍ ̆ ҙ ῀Ҍ ̆

╠ ҙ̆ Ҋ ̆ ꜚ ֟₮ ҹ

⁞ṿ ̆ ≠ ᵞԍ Ὲ̆ ∞

₮ ⁞ṿ Ȃ ȇᴑҙᴪ ‰↕  8 ĺ ֟⁞ṿȈ ῏ᴪ

̆Ὲ ԍ 2019 ԅ ⁞ṿ

̆ Ὲ ҹ ⁞ṿ ’̆ ῒ ⁞

ṿ‰ Ȃ 

ῃ Ὲ Ḥ Ὲ №≢ԍ 2014 ȁ2016 ᴍȁ ט

Ȃ Ὲ ҍ Ḥ қ ῏ ̆ ֜

῍ Ḥ 2014-2017 ‪≠ ̂ ԍ Ὲ

қ‪≠ ҍ ԍ Ὲ қ ‪≠ ᵞ ↕ №̃≢

Ҍᵞԍ 2,000
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̆Ὲ ԍ 2019 Ḥ ԅ ⁞ṿ ̆

Ὲ ҹ Ḥ ⁞ṿ ’̆ ῒ ⁞ṿ‰ Ȃ 

҉̆ ԍ ҙ ȁ֟ ᴇ Ҋ ȁ ҙ Ԉⱴ▲

Ὲ ῏֟ Һ ҙⱵ ҙ ῀ ≠ ₮ Ҋ ȂῈ ῏ ֟

⁞ṿ ̆ Ⱶ ҙⱵ ⁞ṿ ̆ Ғҙ ῏

֟ ᵀ ᵬ̆ ῏ᴪ ᵀ ∞ ᴪ ȇᴑҙᴪ ‰↕ Ȉ ̆

Ҍ ≠ ֟⁞ṿ ≠ ȁ ҙ ῀ ≠ ץ ᵩ ̆

 

4ȁᵰῈ ῒזԊ Ȃ 

̔ 

Ὲ ῒז ԇ Ԋ Ȃ 

 

Ὲ Ȃ 

 

ԑ Ḥ ᴍ Ὲ Ԋᴪ 

ԋ ԋ ԋ Ӝ  
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	2、你公司因部分光棒、光纤在建生产线存在减值迹象，拟对相关固定资产和在建工程计提减值准备约为5亿元。请结合你公司光棒、光纤业务开展的情况，并对比同行业上市公司情况，说明在2019年对相关固定资产和在建工程计提大额减值准备的原因和合理性，相关会计处理是否符合《企业会计准则》的规定。请年审会计师进行核查并发表专项意见。
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	3、请你公司结合各项减值迹象出现的具体时点和主营业务下滑的具体情况，说明是否存在利用资产减值进行利润调节、推后确认营业收入和利润以进行盈余管理，对本期进行业绩“大洗澡”的情形。
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